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1. Youth Spending Time on SocNets... 

Source article: Social Networking Eats Up 3+ Hours Per Day For The Average American User

Takeaway: Not surprisingly, youth are avid social networking users, self-reporting almost 4 hrs/day!

http://www.marketingcharts.com/wp/interactive/social-networking-eats-up-3-hours-per-day-for-the-average-american-user-26049/
http://www.marketingcharts.com/wp/interactive/social-networking-eats-up-3-hours-per-day-for-the-average-american-user-26049/


2. And Have Plenty of Facebook Friends  

Source article: 18-24-Year-Olds on Facebook Boast an Average of 510 Friends

Takeaway: Facebook users report an average of 303 friends - a figure which climbs to 510 among 18-24-year-olds.     

http://www.marketingcharts.com/wp/direct/18-24-year-olds-on-facebook-boast-an-average-of-510-friends-28353/
http://www.marketingcharts.com/wp/direct/18-24-year-olds-on-facebook-boast-an-average-of-510-friends-28353/


3. Snapchat Grows Its Young User Base  

Source article: The Demographics of Instagram and Snapchat Users
Takeaway: 18-29-year-olds are 3 times more likely to use Snapchat than the average online adult (26% vs. 9%). 

http://www.marketingcharts.com/wp/online/the-demographics-of-instagram-and-snapchat-users-37745/
http://www.marketingcharts.com/wp/online/the-demographics-of-instagram-and-snapchat-users-37745/


4. How Many Youth Are Out There? 

Source article: So How Many Millennials Are There in the US, Anyway?

Takeaway: There’s no consensus definition of a Millennial, so it helps to be specific with age ranges.   

http://www.marketingcharts.com/wp/topics/demographics/so-how-many-millennials-are-there-in-the-us-anyway-30401/
http://www.marketingcharts.com/wp/topics/demographics/so-how-many-millennials-are-there-in-the-us-anyway-30401/


5. Youth and TV: It’s Not That Dire... 

Source article: Are Young People Watching Less TV?

Takeaway: Despite all the talk, young people are still watching plenty of traditional TV.

http://www.marketingcharts.com/wp/television/are-young-people-watching-less-tv-24817/
http://www.marketingcharts.com/wp/television/are-young-people-watching-less-tv-24817/


6. And TV Ad Spend is Still Healthy

Source article: Data Dive: US TV Ad Spend and Influence

Takeaway: The Q3 2013 drop-off owes to the post-P&O (political & Olympic) spending swoon. Otherwise TV is healthy. 

http://www.marketingcharts.com/wp/television/data-dive-us-tv-ad-spend-and-influence-22524/
http://www.marketingcharts.com/wp/television/data-dive-us-tv-ad-spend-and-influence-22524/


7. TV Rules Paid Media in Influence... 

Source article: Which Forms of Advertising Do Consumers Trust - and Act On - the Most?

Takeaway: Online advertising influence is growing, but remains behind traditional ads; earned media still tops.

http://www.marketingcharts.com/wp/television/which-forms-of-advertising-do-consumers-trust-and-act-on-the-most-36767/
http://www.marketingcharts.com/wp/television/which-forms-of-advertising-do-consumers-trust-and-act-on-the-most-36767/


8. Search Brings The Best Customers

Source article: E-Commerce: Which Customer Acquisition Channels Perform Best?

Takeaway: Organic search delivers the most e-commerce customers and the highest-value ones.

http://www.marketingcharts.com/wp/direct/e-commerce-which-customer-acquisition-channels-perform-best-30651/
http://www.marketingcharts.com/wp/direct/e-commerce-which-customer-acquisition-channels-perform-best-30651/


9. Online Industries Grow Rapidly

Source article: Top 10 Fastest-Growing US Industries: The Internet Makes its Mark

Takeaway: Not surprisingly, the fastest-growing US industries over the past decade are all online-based. 

http://www.marketingcharts.com/wp/topics/e-commerce/top-10-fastest-growing-us-industries-the-internet-makes-its-mark-28968/
http://www.marketingcharts.com/wp/topics/e-commerce/top-10-fastest-growing-us-industries-the-internet-makes-its-mark-28968/


10. 15% of American Adults Are Offline.

Source article: 15% of Americans Adults Don’t Go Online. Who Are They?

Takeaway: A significant 44% of the 65+ group are offline. That’s about 19 million Americans of that age (see Chart 4).

http://www.marketingcharts.com/wp/online/which-mobile-offer-types-do-recipients-believe-are-most-likely-to-spur-them-to-action-38581/
http://www.marketingcharts.com/wp/online/which-mobile-offer-types-do-recipients-believe-are-most-likely-to-spur-them-to-action-38581/
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