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1. Personalized Emails Seem to Work 

Source article: Email Subject Lines: Personalization Linked to Higher Open Rates

Takeaway: The research suggests that personalization of subject lines does indeed have an impact on open rates.

http://www.marketingcharts.com/wp/online/email-subject-lines-personalization-linked-to-higher-open-rates-38149/
http://www.marketingcharts.com/wp/online/email-subject-lines-personalization-linked-to-higher-open-rates-38149/


2. Brands’ Instagram Activity Heats Up  

Source article: Top Brands on Instagram are Posting More and Drawing Larger Audiences

Takeaway: Engagement with top brands active on Instagram is growing quickly, but is concentrated to just a few brands.   

http://www.marketingcharts.com/wp/online/top-brands-on-instagram-are-posting-more-and-drawing-larger-audiences-37781/
http://www.marketingcharts.com/wp/online/top-brands-on-instagram-are-posting-more-and-drawing-larger-audiences-37781/


3. Favorite Website Types 

Source article: Which Types of Websites Do Most Americans Visit Frequently? 
Takeaway: Americans are more likely than the global average to regularly visit shopping sites. News sites, not so much.

http://www.marketingcharts.com/wp/online/which-types-of-websites-do-most-americans-visit-frequently-37970/
http://www.marketingcharts.com/wp/online/which-types-of-websites-do-most-americans-visit-frequently-37970/


4. Growing Email Lists 

Source article: Email List Growth: Marketers Rank Their Most Popular - and Effective - Tactics

Takeaway: Some of the more underutilized tactics are highly regarded.

http://www.marketingcharts.com/wp/online/email-list-growth-marketers-rank-their-most-popular-and-effective-tactics-37943/
http://www.marketingcharts.com/wp/online/email-list-growth-marketers-rank-their-most-popular-and-effective-tactics-37943/


5. Facebook Still Older Teens’ Top App 

Source article: Which Social and Mobile Platforms Are Older Teens Using?

Takeaway: Reports of teens “fleeing” Facebook might be slightly exaggerated, but there is stiff competition.

http://www.marketingcharts.com/wp/online/which-social-and-mobile-platforms-are-older-teens-using-38193/
http://www.marketingcharts.com/wp/online/which-social-and-mobile-platforms-are-older-teens-using-38193/


6. Top Loyalty Program Features

Source article: Consumers’ Favorite Loyalty Program Benefits and Biggest Turn-Offs

Takeaway: Once again, discounts prove most alluring to consumers. 

http://www.marketingcharts.com/wp/traditional/consumers-favorite-loyalty-program-benefits-and-biggest-turn-offs-38126/
http://www.marketingcharts.com/wp/traditional/consumers-favorite-loyalty-program-benefits-and-biggest-turn-offs-38126/


7. Most Effective Native Ad Formats 

Source article: Publishers Rank Native Ad Formats by Perceived Effectiveness

Takeaway: Publishers find blog posts and articles to be most effective, although agencies and brands rank videos first.

http://www.marketingcharts.com/wp/online/publishers-rank-native-advertising-formats-by-perceived-effectiveness-37900/
http://www.marketingcharts.com/wp/online/publishers-rank-native-advertising-formats-by-perceived-effectiveness-37900/


8. Digital Marketing Talent Lacking 

Source article: Digital Marketing Talent Lacking in Key Areas, Large Enterprises Say

Takeaway: Biggest gap between importance of skill and strength of current team is in analytics.

http://www.marketingcharts.com/wp/online/digital-marketing-talent-lacking-in-key-areas-large-enterprises-say-38026/
http://www.marketingcharts.com/wp/online/digital-marketing-talent-lacking-in-key-areas-large-enterprises-say-38026/


9. Online Ad Response Isn’t All Clicks 

Source article: Consumers Say They Respond to Online Ads With Actions Other Than Clicks

Takeaway: Measuring only click-through rates likely underestimates the influence of online ads.

http://www.marketingcharts.com/wp/online/consumers-say-they-respond-to-online-ads-with-actions-other-than-clicks-37929/
http://www.marketingcharts.com/wp/online/consumers-say-they-respond-to-online-ads-with-actions-other-than-clicks-37929/


10. Few Check Data Sources Daily

Source article: Marketers and Their Problems With Data

Takeaway: No more than 1 in 3 marketers claim to check any of their data sources on a daily basis.

http://www.marketingcharts.com/wp/online/marketers-and-their-problems-with-data-38164/
http://www.marketingcharts.com/wp/online/marketers-and-their-problems-with-data-38164/
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